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Medieval secondhand markets existed at the margins of the mainstream exchange process. In the formal market system, quality and price were controlled and standardised by the market, town or guild authorities who enforced a variety of local and national regulations. Breaches of rules were subject to sanction through the courts. However, it could be argued that vendors of secondhand goods often operated at the margins of such regulations, and that they sold used, or low-quality items that did not always conform to the rigid quality constraints set down by law. Instead, many of these secondhand and low-quality products were subject to different consumer expectations and attitudes. Market officials might also view many of these goods as acceptable, even though they were beyond the normal remit of their quality and price controls. Consequently, medieval secondhand markets often operated according to different commercial frameworks than formal markets, particularly in regards to valuation, trust and demand.
The consumption habits of villagers and townsfolk, most of them of moderate means, required the continual services of petty traders, pedlars, tinkers, and hucksters (a notable number of whom were women), who retailed cheap and secondhand goods in the marketplace, from the roadside, or door to door. This would have included locally-produced tableware made from pottery or wood, old brass cooking pans, secondhand clothes, and low quality belts, buckles, and purses. Secondhand marketing has seemingly existed as long as people have exchanged goods. Several historians of medieval England certainly mention the existence of such markets, but they usually make only fleeting references, such as Veale in her study of the fur trade and Hatcher and Barker for the pewter industry. These historians have noted some of the few very documentary instances where certain secondhand goods were subject to specific market regulation and controls, mostly relating to fraud and adulteration. Beyond this, there remains a distinct lack of research and understanding about the medieval importance of secondhand markets, which seem to have existed within and beyond the shadowy margins of formal markets. This lack of research is largely due to the paucity of evidence that means it is difficult to identify the extent of such low-scale commerce. The scope and operation of internal trade in medieval England in itself is hard enough to uncover from the fragmentary sources that survive. Comparatively, secondhand and low-quality marketing lies almost fully below the documentary parapet. Despite this caveat, the trade in secondhand and/or substandard goods is an area that should be considered further by historians of medieval marketing, even if the gaps in the evidence mean that much remains unknowable. 
There are numerous historical questions which are worth considering about this trade. At a basic level it is important to identify the practitioners, goods, customers and locations for such marketing activities. However, can we also begin to ascertain the importance and impact of marginal marketing upon the mainstream networks that dominate our extant documentation? How important an economic role was played by such lower-tier commodity markets, and what was the interaction with more formal market structures? Was this merely a sporadic and informal trade between neighbours or were there more organised and important networks in which such goods were exchanged? To what extent were such markets, goods and traders compatible with a seemingly rigorous and paternalistic legal framework in market centres? The legislators and market authorities usually emphasised quality standards and commercial protection for enfranchised citizens, and those who purveyed secondhand or substandard goods might be considered a threat to such controls. However, there is evidence that officials were prepared to be surprisingly flexible when faced with such exchanges, and they might even provide mechanisms to assist poor sellers and buyers. These institutional attitudes towards secondhand commerce were often compatible with accepted ideas about both the common good and the open and trustworthy marketplace. 
This exploratory paper seeks to identify and discuss the possible evidence for secondhand markets in regulations, court rolls, manorial accounts, literature and even archaeology. Such material often provides mere scraps about marginal marketing activity and it is important to recognise the severe limitations of this evidence. Nevertheless, it can perhaps give us an insight into medieval attitudes towards such trade, as well as reminding us that much marketing activity occurred beyond the reach of our surviving documentation.
